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The ultimate pursuit is
a better self with the life of your dreams.
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Metropolis, a better
place with diversity

A metropolis is market by
bursting vitality and rapid
change. People of different
colors, speaking different
languages, and from
different backgrounds come
together to create a new
environment for life. When
your life is surrounded by
fine things, you become a
better self — even in a world
that is spinning so fast.
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In the future, life is art

In the future, we will come to respect ourselves and know
better how to choose. We will live a luxurious and true
life in spite of our minimalist style. We can see our future
when we are brave enough to break through. As we keep
creating, our life becomes our greatest work.
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A leading character in contemporary design in China
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Q: What was the most impressive
thing during cooperation with HC28
COSMOPOLITAN?

A: I'm delighted by how our team drives
the creation and the thoughts of it. The
brand is a collection that presents the spirit
of metropolitan life. A metropolis is often
bustling and complex. We hope to present
the other side of metro life: one marked by
vitality, opportunity, and unique tastes. We
use controlled curves to create a simple but
modern shape and look. The collection is
fun, elegant, and with character.

Q: What do you think the HC28
COSMOPOLITAN users look like? What
lifestyles and ideas do you hope to
convey to users through your design?

A: The brand furniture owners lead a quality
life. They take time to slow down and enjoy
the beauty of life. They are leaders who set
the trends with their distinctive tastes rather
than following them.

In this new collection, we hope to bring
users the dynamism and character of a
metropolitan life. It is a place where people
create, break through and appreciate
sophistication.

Q: Does your design forHC28
COSMOPOLITAN have any special
meaning?

A: Our new collection "UOVO" which means
"egg" in lItalian, is inspired by its smooth
and controlled curves. It also symbolizes
the beginning of a new life that's vibrant,
hopeful and often surprising, similar to the
young metropolitans. Our contemporary
and minimal design with flexible seating
represents this attitude.

Q: In your eyes, what kind of brand
is HC28 COSMOPOLITAN? Can you
summarize it briefly?

A: The brand is a beating young heart
in SOHO of Manhattan. It is energetic,
charismatic and genuine.
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A gifted designer
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Q: What was the most impressive
thing during cooperation with HC28
COSMOPOLITAN?

A: Ce qui m’impressionne le plus est
la force de travail de Mr LI et de ses
équipes. Les échanges sont tres fluides
et les réunions autour des prototypes a
I'usine sont toujours tres productives. Il 'y
a une véritable écoute par rapport a mes
demandes et parfois mes exigences.

Q: What do you think the HC28
COSMOPOLITAN users look like? What
lifestyles and ideas do you hope to
convey to users through your design?

A: HC28 COSMOPOLITAN s’adresse a
une clientéle qui voyage beaucoup et qui
s'intéresse a la culture, a la mode...HC28
COSMOPOLITAN par ses détails et ses
finitions sophistiqués se fait I'écho d’'une
clientéle exigeante.

Q: In your eyes, what kind of brand
is HC28 COSMOPOLITAN? Can you
summarize it briefly?

A: HC28 COSMOPOLITAN est une
marque de mobilier contemporain aux
lignes actuelles composées de détails
qui lui confére une identité singuliere.
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A joyful mix of design duo
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Q: Many people who live in big cities sometimes go
to the towns and villages for a vacation. What do
you think it is missing in city life?

A: It seems perfectly logical, to live for a while at the ce
nter of the movement, where everything happens much
faster, especially when you are younger. Then we prefe
r the comfort of the most remote areas, pure air, harmony,
and slower life.

Q: In your eyes, what kind of brand is HC28
COSMOPOLITAN? Can you summarize it briefly?
A: HC28 COSMOPOLITAN is design and positive attitude.

HPERIFTIZIHITS

Arising star in China’s design innovation
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Q: What was the most impressive thing during
cooperation with HC28 COSMOPOLITAN?

A:The most impressive part of working with the brand
is “understanding and being professional.” HC28 team
has deep understanding of contemporary design, and
its concept of “brand” is close to that of the world’s
leading brands. When it cooperated with us on new
brand, HC28 team provided branding strategy, advice,
and direction to the designers. In all areas it was
professional and efficient.

Q: What do you think the HC28 COSMOPOLITAN
users look like? What lifestyles and ideas do you
hope to convey to users through your design?

A: If you study the process of development in human
societies, all individuals from different backgrounds
follow the same process to “relative freedom.”

| believe the brand’s target users are the ones who go
the furthest in pursuing that freedom within society.
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